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Why we choose companies and brands in the same way that we unconsciously perceive, judge, and
behave toward one another

People everywhere describe their relationships with brands in a deeply personal way—we hate our banks,
love our smartphones, and think the cable company is out to get us. What's actually going on in our brains
when we make these judgments? Through original research, customer loyalty expert Chris Malone and top
social psychologist Susan Fiske discovered that our perceptions arise from spontaneous judgments on
warmth and competence, the same two factors that also determine our impressions of people. We see
companies and brands the same way we automatically perceive, judge, and behave toward one another. As a
result, to achieve sustained success, companies must forge genuine relationships with customers. And as
customers, we have a right to expect relational accountability from the companies and brands we support.

Applies the social psychology concepts of "warmth" (what intentions others have toward us) and●

"competence" (how capable they are of carrying out those intentions) to the way we perceive and relate to
companies and brands
Features in-depth analyses of companies such as Hershey's, Domino's, Lululemon, Zappos, Amazon,●

Chobani, Sprint, and more
Draws from original research, evaluating over 45 companies over the course of 10 separate studies●

The Human Brand is essential reading for understanding how and why we make the choices we do, as well
as what it takes for companies and brands to earn and keep our loyalty in the digital age.
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From reader reviews:

Rosa Johnson:

Have you spare time for just a day? What do you do when you have a lot more or little spare time? Sure, you
can choose the suitable activity with regard to spend your time. Any person spent their own spare time to
take a stroll, shopping, or went to the Mall. How about open or perhaps read a book called The Human
Brand: How We Relate to People, Products, and Companies? Maybe it is for being best activity for you. You
understand beside you can spend your time with your favorite's book, you can cleverer than before. Do you
agree with the opinion or you have other opinion?

Joshua Stamper:

Playing with family in a very park, coming to see the marine world or hanging out with close friends is thing
that usually you may have done when you have spare time, subsequently why you don't try issue that really
opposite from that. 1 activity that make you not feeling tired but still relaxing, trilling like on roller coaster
you are ride on and with addition info. Even you love The Human Brand: How We Relate to People,
Products, and Companies, you are able to enjoy both. It is very good combination right, you still wish to miss
it? What kind of hangout type is it? Oh occur its mind hangout people. What? Still don't understand it, oh
come on its identified as reading friends.

Joel Connolly:

Reading a book for being new life style in this season; every people loves to study a book. When you go
through a book you can get a great deal of benefit. When you read textbooks, you can improve your
knowledge, simply because book has a lot of information on it. The information that you will get depend on
what sorts of book that you have read. If you wish to get information about your review, you can read
education books, but if you want to entertain yourself you can read a fiction books, such us novel, comics,
and also soon. The The Human Brand: How We Relate to People, Products, and Companies offer you a new
experience in looking at a book.

Stephanie Sellers:

E-book is one of source of expertise. We can add our understanding from it. Not only for students but native
or citizen will need book to know the update information of year for you to year. As we know those
textbooks have many advantages. Beside we add our knowledge, may also bring us to around the world.
From the book The Human Brand: How We Relate to People, Products, and Companies we can take more
advantage. Don't you to be creative people? To be creative person must like to read a book. Just choose the
best book that ideal with your aim. Don't become doubt to change your life by this book The Human Brand:
How We Relate to People, Products, and Companies. You can more inviting than now.
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